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Think Future Concept ʢʘʢ 

ʢʣʶʯʝʚʦʡ ʵʣʝʤʝʥʪ ʩʦʟʜʘʥʠʷ 

ʫʩʧʝʰʥʳʭ ʠʥʥʦʚʘʮʠʡ 
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ʂʘʪʝʛʦʨʠʡʥʳʝ 

ʧʦʪʨʝʙʥʦʩʪʠ 

ʉʪʠʣʴ ʞʠʟʥʠ 

ʎʝʥʥʦʩʪʥʳʝ  

ʦʨʠʝʥʪʘʮʠʠ 

é ʧʦʪʨʝʙʠʪʝʣʴ 

ʵʚʦʣʶʮʠʦʥʠʨʫʝʪ  
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ʂʘʢ ʩʦʟʜʘʚʘʪʴ ʨʝʰʝʥʠʷ 

ʟʘʚʪʨʘʰʥʝʛʦ ʜʥʷ? 
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ʀʥʥʦʚʘʮʠʦʥʥʳʝ 

ʚʦʨʢʰʦʧʳ 



5 É GfK March 9, 2017 | Title of presentation 

ɻʣʦʙʘʣʴʥʳʝ 

ʪʨʝʥʜʳ ʠ 

ʨʝʟʫʣʴʪʘʪʳ 

ʠʩʩʣʝʜʦʚʘʥʠʡ 

ʉʢʝʪʯʝʨʳ 

Leading Edge 

Consumers - 

LECs 

ʇʨʦʜʫʢʪʳ 

ʩʤʝʞʥʳʭ 

ʢʘʪʝʛʦʨʠʡ 

ʇʦʥʠʤʘʥʠʝ 

ʧʝʨʩʦʥ 

 

ɺʦʨʢʰʦʧʳ ʜʣʷ ʨʘʟʨʘʙʦʪʢʠ 

ʠʥʥʦʚʘʮʠʡ 
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ɻʣʦʙʘʣʴʥʳʝ ʜʨʘʡʚʝʨʳ 

ɻʣʦʙʘʣʴʥʳʝ ʜʨʘʡʚʝʨʳ - ʵʪʦ ʚʥʝʰʥʠʝ ʩʠʣʳ, ʥʝ ʟʘʚʠʩʷʱʠʝ ʦʪ ʧʦʪʨʝʙʠʪʝʣʝʡ, ʢʦʪʦʨʳʝ, ʪʝʤ ʥʝ ʤʝʥʝʝ, ʚʣʠʷʶʪ ʥʘ ʠʭ 

ʞʠʟʥʴ, ʧʦʚʝʜʝʥʠʝ ʥʘ ʨʳʥʢʝ ʠ ʜʘʞʝ - ʩʦ ʚʨʝʤʝʥʝʤ - ʥʘ ʠʭ ʙʘʟʦʚʳʝ ʩʠʩʪʝʤʳ ʮʝʥʥʦʩʪʝʡ 
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  ʊʨʝʥʜʳ, ʚ ʨʘʟʥʦʡ ʩʪʝʧʝʥʠ ʘʢʪʫʘʣʴʥʳʝ ʜʣʷ ʧʦʪʨʝʙʠʪʝʣʝʡ ʚʩʝʛʦ ʤʠʨʘ  

12 ʛʣʦʙʘʣʴʥʳʭ ʪʨʝʥʜʦʚ 

Safe & Secure 

Considered 

Consumption 

Eco-citizenship Experience House to Home 

We Are All 

Influencers Now 

Instant 

Everywhere 

Sense of 

Wellbeing 

Redefining Value Streamlined Satisfaction Identity 










